
COCA COLA COMPARISON TO PEPSI COLA BRAND

History Pepsi Cola and Coca Cola has been in the cola wars for centuries now. It erupted 13 years after the birth of
Coca Cola by pharmacist Caleb Bradham.

Wait, was that Enrique Iglesias? The cola wars between the two name brands has been started for centuries,
they are well aware that they are in competition with one another and at multiple occasions have directly
compared themselves publicly; The Pepsi Challenge. Both companies know how to tap into consumer habits
Demand creation is a crucial ingredient for any company that wants to access consumer desires. People have
different palettes and like different things. Coca Cola is much more widely available than Pepsi Cola.
Meanwhile, Pepsi was closing the gap in terms of market share. Pepsi on the other hand, have nothing.
Therefore, consumers perceive the brand as the current and younger brand to consume. Evolution of the Coca
Cola can Evolution of the Pepsi can Looking through the cluttered history of the fizzy drinks cans of both
companies, the logo changes and evolutions become even more apparent. Both Coca-Cola and PepsiCo are
global leaders in the beverage industry, offering consumers hundreds of beverage brands. In contrast to Coca
Cola, their target audience is wider but ensuring the products pleases the generation Y as well as the older
generation. As potential investors dig deeper, however, they find key differences and key similarities between
the two business models that make the companies what they are as of  They are also looking at being
environmentally conscious, for example the fully compostable chip bag that will decompose entirely in 14
weeks PepsiCo. The same as Coca Cola, both brands continue to create their own packaging. The difference is
so slight that most of the people would not be able to separate in a blind taste test. Pepsi Co is also affected by
the global issue of obesity and is taking an initiative to help curb the situation. This push highlights the fact
that sales volume for Diet Pepsi and Diet Coke have declined steadily in more than 10 years, according to
Time magazine. Potential product Potential product is including all the augmentations and transformations that
product might ultimately undergo in the future Keller,  Pepsi Cola on the other hand may have some
similarities to the coca cola product. Moving on to the third level, the product type information groups the two
brands under the same category, which is non-alcoholic that reflects all of the products under the two brands
that offers non-alcoholic beverages. Other than that, it is evident in their advertising that the polar bears are the
characters they use in those advertisements or billboard posters. Featured image attribution: piviso by Michael
Box Michael Box is a professional business editor and writer with a background in storytelling and language
teaching. It backfired horribly. BizDev Coca-Cola Vs. PepsiCo has its primary operations in the US.
Coca-Cola A Global Interest Report Today's data story is about one of the most globally projected brand wars
which has made a case study for numerous Marketing textbooks, and never fails to engage people - Pepsi vs.
Both companies have massive scale. Not so fast. Special considerations Both Coca-Cola and PepsiCo are so
large, they face the issue of market saturation. On another note, the similarities of these two brands are that
they have a wide variety of soft drinks beverages that enter the market and of course the basic of the products
being soft drinks. The red brand dominates the Old Continent and the Far East, by a huge margin of interest.
The swirly typeface that everyone the world over can recognise. Something that can be settled though, is why
Coca Cola have consistently trumped Pepsi in the soda market. Augmented Product The Coca Cola products
would also feature the label and nutritional facts of the product. Everything related to the brand just seems to
be random. They had no clear preference anything to shut me up so they let me choose. As you can see, for the
first few decades of its existence, the Pepsi logo was remarkably similar to Coca-Cola with its flamboyant
script in red.


