
HOW DO MULTINATIONAL COMPANIES AFFECT LOCAL

A multinational company is a commercial organization that conducts business in several countries but has headquarters
in its home country. It operates.

Players on a Global Stage Multinational corporations MNC are enterprises that have control over assets,
facilities and subsidiaries overseas in addition to their headquarters in the home country. Second, from the
point of view of home countries, the following questions are to be addressed: how do multinational companies
influence inequalities in their home economies, especially in the area of employment and regions? They have
the potential to drive local operators out of business because local firms, on average, do not enjoy the same
economies of scale. It makes money, as Tencent does, by selling virtual merchandise such as weapons and
equipment. Three, they turn globalization to their advantage, deploying the latest technologies by developing
or buying them. In fact, Yum opens an average of one new restaurant every day in China. Multinationals can
also tap new technology from around the world. Focus Media uses a decidedly low-tech solution to refresh
and service all those LCD screens: a veritable army of employees who move from building to building on
bicycles and replace, whenever necessary, the DVDs and flashcards that play the advertisements. Deploy
Cutting-Edge Technologies Local winners use new technology to control operating costs and deliver quality
offerings. To gain nationwide reach, it pursued an aggressive acquisition-led strategy. Summary of Learning
Outcomes What are the advantages of multinational corporations? At the same time, governments may be
pressured into agreeing with policies that are suitable for the MNC but which may do very little to support the
long-term welfare of the local business community. QQ offers digital avatars that users can personalize online,
from the clothes they wear to the virtual cars they drive. Disproportionate Political Influence Multinational
dollars can be highly beneficial to a host country, and the promise of deep investment pockets can give the
MNC disproportionate power over the host government. These companies also grasp the structures of the
raw-materials, components, and finished-goods markets in which they operate. Example: Shanda has avoided
the software piracy problem plaguing global video-game leaders in China by developing highly popular
multiplayer online role-playing games. GCMMF employs satellite communication technologies to collect and
track transaction data. As policy makers have lowered tariff barriers and permitted foreign investments,
multinational companies have rushed into those countries. When they scratch the film off the card, they get a
number that entitles them to a fixed amount of game-playing time online. Many of those brands grew up to
conquer other societies, as well. Given that most customers have no credit histories, the bank has developed a
novel credit-appraisal system. Also, multinational companies often edge local businesses out of the market
because the multinationals frequently sell better products, and these products are often cheaper than those at
local competitors. People can choose from a dizzying array of virtual outfits and accessories, each costing just
RMB 1 or 2.


